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COMPETITIVENESS OF COMPANIES: CONCEPT, RELATIONSHIP,
COMPETITIVE ADVANTAGES

The aim of the paper is in the justification ot thelationship concepts of
competition, competitiveness, competitive entegriand their reflection in
entrepreneurial activities in an uncertain envirentn Methods of study cover
knowledge of approaches and definitions of "contjetl, "competitiveness" and
"competitive enterprise." Methods of finding causatare applied. We believe that
competition is a dynamic process that evolves oaotis changing, where there are
new products, modern ways of marketing, new pradacprocesses and market
segments. The meaning of competition is competiabrentrepreneurs when their
own actions limit the ability of each to influenti®e general conditions of sale of
goods in the market and stimulate the productiogoofds that the customer needs.

Competitiveness is the ability of the subject ¢toveely win and keep segment
of both internal and external market at specificdikttermined time. Competitiveness
of a particular segment of a trade or regional mtika generalized assessment of its
competitive advantage as for the formation of reses; quality of consumer demand
and achieved efficiency of the system that occuhattime or period of assessment.

Results. The article deals with scientific apptascto the definition of key
terms, types of competition, competitive advantage&nterprises in an unstable
market. The benefits of competition are identified:

» the mechanism is the basis of the market economy;



* it encourages to focus on the needs of the mat&eprovide high quality
products, creating new products;
* itis a powerful alternative to monopolization;
* it contributes to the development of scientific &achnological progress;
* it adjusts market ratio automatically and improvhs efficiency of markets.

Scientific novelty of the research results is ificsition of causation
competition and competitiveness of enterprises.

Findings from this study based on the study ofsalty competitiveness of
enterprises:

e an ability to compete compared to similar objectsa particular market;
* as the concept some authors do not considertérms of competitiveness and
market goods (services);

» as the concept it often defines an evaluatiom ofevel at a certain time, not
including potential growth;

» characterizes the degree of efficiency of altésources;

* characterizes the degree of its attractiveness/&stors;

* is a relative measure that depends on the countrthe ranking of global
competitiveness;

* is affected by political, economic and social ieowment.

The practical significance of the study. The deped approach based on
causal relationships allows you to apply the bésefi competition in an unstable
environment.

It is proved that any country, company, being agex mix of different
factors varies not only when influenced by realresebut those images that are
imposed from outside. This is the first. Secondiypbalization has had a
significant impact on Ukraine and given the coun&rychance to develop.
However, it is currently impossible to assess alitand economic changes in the

country's image in this respect unequivocally withloss.
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